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TOP EMPLOYER 2024
BEST LOW-COST AIRLINE in Europe 2021

EUROPE'S LEADING REGIONAL AIRLINE 2023
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CUSTOMER PROFILE

19% Fly for business
79% Fly for leisure

93% ig
O Booked through digital channels

66% i
O Booked through direct channels

50%

50%
40%
PASSENGERS %
ORIGIN 20% o
10% 5% 4% 1%
12% o °
oo 10% 7%
ES Other FR IT UK & IE DACH BENELUX US & CA

vuellng ‘ QuiverTree

eee Media




A UNIQUE AUDIENCE

86

Onboard advertising
recall rate. Traditional
media does not achieve

such efficiency.

- CBS OUTDOOR
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)
+50%

Greater attention to
on board advertising
than outside of the

airplane.

- HIGHER LEVEL

53%

Of passengers
would consider
buying the products
advertised onboard.

- TAD ADVERTISING STUDIES

75%

Provide positive
call to action results
in response to

onboard advertising.

- EVERIS REPORT
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VU E LI N G OWN E D M E D I A Online Media Assets . Offline Media Assets
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ANCILLARIES HOME PRINT POST-BOOKING SEATBACK AD SEATBACK
EMAIL BOARDING PASS BANNER INSERT

YOU
TO THE MOON
AND BAG

SAMPLING AIRPORT BRANDED AND MORE
BOARDING PASS AIRCRAFT ASSETS
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CUSTOMER JOURNEY
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ANCILLARIES EMAIL

Email received 2 hours after booking the ticket with
relevant information about the flight.

The banner is clickable and drives to the partner's
website, form or suggested URL.

TARGET
Customers that have booked a ticket in Vueling website.

SEGMENTATION
Segmentation by routes, markets, languages.

IMAGE SIZE
550 pixels x 125 pixels - 72 DPI

LANGUAGE
11languages available (Spanish, Catalan, Gallego, Euskera, English,
French, Italian, German, Dutch, Portuguese, Russian).
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Booking code: BMLEK

OMAR, THERE ARE STILL A FEW THINGS YOU NEED TO

ADD

FINISH PLANNING YOUR TRIP: IT WILL COST MORE LATER ONI

easier.

Iminterested

YOU MAY ALSO NEED...

A pack with everything you might
need

Seats, bags... our packs make your life

Check in your bag and enjoy a stress-free journey
Pack everything you need and the “just in case” items for
your trp.

T'm interested

Choose your seat
Don't leave it to chance: no one likes the middle seat!

I'm interested

Bring your overhead cabin bag with you

Carry it with you and you won't have to queue up.

F'm interested

ROUND OFF YOUR TRIP TO MENORCA

CARS FROM €10 A DAY UPTO 50% OFF ACCOMMODATION
HIRE NOW BOOKNOW.
yﬂm 'MONTCADA 25
Moe aacron o oaey

‘Warhol, Haring, Banksy, Kusama,
Basquiat, Dali & Digital Art

ROUND OFF YOUR TRIP TO MENORCA

CARS FROM €10 A DAY UPTO 50% OFF ACCOMMODATION

HIRE NOW BOOK NOW

'MONTCADA 25
b BARCELONA / OPEN DALY

‘Warhol, Haring, Banksy, Kusama,
Basquiat, Dali & Digital Art
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HOME PRINT BOARDING PASS

vueling o rowue
Most important travel document after the passport. onoon
. . . i PASSENGERPRUEBA SIMULADOR LGW BCN ) x ] )

Online and offline used before, during, and after the travel experience. pg  Yours rveling with oacie ggege

ace c cEETIATON » Lo ur exclusive check-in desk to
Opportunity to include a OR code with a call to action message. wac  Low BCN o O ))- O

womn  oosem = o 00:00H om;n
TARGET i £ e

- .
Every customer of Vueling doing an online check-in. NI
it "E“‘ parsing: Tha ouery takes place on the Marsdey 20 - Tussdoy 21
[1  Handluggage
SEGMENTATION L
Segmentation available by routes, markets, languages. e = EARN AVIOS WITH YOUR SHOPPING
# 1 UNDERSEAT BAG
ﬂ 3 = More than 140 boutiques of national
and international brands
IMAGE SIZE 'ﬁ' YOUR FLIGHT PLAN "
270 pixels x 198 pixels - 72 DPI 2 : o or e
Monday 20 22:00 h : ki ekl .
S VARG
LANGUAGE ;
11languages available (Spanish, Catalan, Gallego, Euskera, English, French, Italian, & Mntpy OB 4
- Aot it ]

German, Dutch, Portuguese, Russian).
e (]
REACH OF THE MEDIA ) ) EARN AVIOS WITH YOUR SHOPPING

o . . . s More than 140 boutiques of national
83% of customers makes their check in online. @ Boarding iR hha s
7 impacts per customer: (1) Booking process / (2) On the way to the airport / At a0 ‘

the airport: (3) arriving, (4) security control, (5) aircraft door / On board: (6) -

boarding, (7) de boarding. Tiesdoy 210000
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POST-BOOKING BANNER | FLIGHT ITINERARY

A banner located on the page that appears once the flight ticket
purchase process is completed, displaying the reservation details.

It's clickable and drives traffic to the partner’s website.

TARGET DETALLES DEL PAGOD
Customers doing online check-in in Vueling website. i

SEGMENTATION
Segmentation by routes, markets, languages, type of booking (one-way or roundtrip).
Para los pasajeros mas importantes
side Untimited

IMAGE SIZE
950 x 195 px / 120 KB max / JPG

) SOLICITAR FACTURA

LANGUAGE
11languages available (Spanish, Catalan, Gallego, Euskera, English, French, Italian,
German, Dutch, Portuguese, Russian).

REACH OF THE MEDIA
The 66% of passengers book through Vueling direct channel.
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() HOLA CAMILA FUCHS, RESERVA CONFIRMADA.

CODIGO DE RESERVA RGWHIVA

PASAJERDS Y SERVICIOS
Psuines " wan

DETALLES DELPAGO

) SOUCITARFACTURR

08T0S DE CONTACTO




AIRPORT PRINT BOARDING PASS

Offline asset that impacts at the airport counter.

Exclusive visibility of the brand during check-in at the airport counter.
Focusing attention before the flight.

Suitcose to go i the orerhead locksr.
I there isno space, the suitcasewill be
fabelied and put in the hold. ifthe zuitcase
TARGET e e e
Customers who check-in at Vueling counters at the airport. © MAX.35x20x20 CM
ks o et prnbo s loar
SEGMENTATION Hondbag or small case to go ender the
nifgm.
Airports in Spain according to the advertiser's objectives.
IMAGE SIZE ;
14.795 cm x 8.255 cm (visible advertising). E TARJETA DE EMBARQUE
vue |ng i BOARDING PASS
i
e
i Dende/F rom
HT:
E VosdFight  SesdaDeparssrs  Time/Date
i
i
: Powrta'Cate  EmbegwBosdng  Aserto/Sest
i
La pusrta do embarque cerrars 20 min. antos do la salida i rmor el gl T vy
Boarding gate closes 20 min. prior to departuro. H
I
E vueling
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SEATBACK AD

This medium generates a strong impact and a high brand recall rate.

It is strategically positioned within passengers line of sight while they
are seated in the airplane.

TARGET
Full Vueling cabin (leisure and business customers).
Opportunity to be the only brand placed in almost 180 headrest of Vueling aircraft.

Each airplane does between 3 to 5 flights per day to different national and
international routes.

SEGMENTATION
By airports.

IMAGE SIZE
20x 9 cm / Available or up to 3 different creatives.

REACH OF THE MEDIA
At least 10 impacts per customer: 3 impacts during boarding, 5 impacts during the
flight and 2 impacts during deboarding.
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FULL BRANDED SEATBACK INSERT

Special media placed in the pocket in front of the passenger seat.

This media has a very high impact as the brand can use it as promoted

content.

TARGET
Full Vueling cabin (leisure and business customers)
Opportunity to be the only brand placed in almost 180 headrest of Vueling aircraft.

Each airplane does between 3 to 5 flights per day to different national and

international routes.

SEGMENTATION
No segmentation.

IMAGE SIZE
15x 30 cm/ Double-sided asset (2 languages: Spanish and English)

REACH OF THE MEDIA
2 impacts per customer and per flight.
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CASA BATLLO

GAUDI BARCELONA

BARCELONA

A Gaudi masterpiece.
A unique immersive experience.

BUY TICKETS
IN ADVANCE:
CASABATLLOES

KIDS FREE (0-12)

GAUDIi DOME AUGMENTED
ALITY

An immersive experience into Gaudi's RE
inspiration origins. Nature comes alive before your eyes.

MAIN FL()()R LIGHTWELL
Feel the architectural splendor of the Ascend through an inverted sea.
19005 Barcelona.

PRIVATE RESIDENCE ATTIC

Discover the Batllé family’s early Feel the weightlessness in the belly
20th century furnished flat. of the dragon.

ROOFTOP GAUDI CUBE

Relexin style in an iconic summit over A360° experience about the genius
the city of Gaud. By Refik Anadol.

BUY TICKETS
IN ADVANCE: ,‘@&4@
CASABATLLO.ES l.:iﬂ‘ﬁj
) s

X

KIDS FREE (<12)
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BRANDED AIRCRAFT

Positioning / Awareness / Impact on PR & RRSS

A unique experience with very high impact, visibility and experience
before takeoff, during the flight and when landing at each airport.
Branding on the exterior and interior of the airplane.

TARGET

Vueling customers, passengers in the terminal and around the airport who can see it.

DURATION
6-12 months

REACH OF THE MEDIA
1.6 million impacts.

1.27 M impacts generated by the visibility in Barcelona El Prat airport runway +
Airport runways of national and international airports.

334K estimated customers to fly in the aircraft during 12 month.
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BRANDED AIRCRAFT

vueling com
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MTV AND CUSTO BARCELONA F*CK ME I'M FAMOUS (David Guetta) DISNEYLAND PARIS (Marvel Superheroes)
Marketing promotions and raffles for the event Raffles before and after the event Marketing promotions and raffles
900.000€ media value 1.400.000€ media value 2.100.000€ media value
850.000€ generated 1.200.000€ generated 1.700.000€ generated
(PR of the flight and onboard event) (PR of the flight and onboard event) (PR of the flight and onboard special event with Disney)

90.000 customers lived the experience +180.000 customers lived the experience 300.000 customers lived the experience
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FUNDACIO MIRO

Visit us
Artwork 1 Trettecture g
nature. |
ROWS A - D Fundacié Joan Miré
et
VUELING MEDIA 2
x Visitus
. You'llfind art,
HP Boarding Pass Q  Artwork2 Srihcciure dnd
B RowsB-E ...
Seatback Insert & —
(7]
Visjt us
Seatback Ad Artwork 3 e g [
nature.
Rows C-F
vueling = == ga
- — Visit us Come visit our
MxP BCN You’ll find museum and enjoy
we BN = » art, architecture a free coffee!

and nature.
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https://vimeo.com/365571337/5f1d069153

VUELING MEDIA KIT

THANK
OQU!

Looking forward to bringing your brand to new heights.
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